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Althoff Hotels consistently implement their sustainability strategy in alignment with the ten principles of the UN Clobal Compact, which
encompass the areas of human rights, labor standards, environmental protection, and anti-corruption. In doing so, we adhere to the

precautionary principle to ensure that our activities do not cause harm. Furthermore, we are guided by the 2050 Agenda for Sustainable

Development, specifically addressing relevant Sustainable Development Coals (SDCs) within our key areas of focus.

Our ongoing commitment enables us to gain a comprehensive understanding of the significant impacts of our business operations as well as
the needs of our stakeholders. These efforts are rooted in Althoff Hotels' longstanding tradition of caring for our employees and extend to all
stakeholders and communities. By utilizing a variety of communication channels, we foster an inclusive and transparent dialogue that builds

trust and strengthens collaboration.

Partnerships play a central role in our sustainability strategy, enabling us to pool resources and expertise to develop innovative solutions and
sustainable initiatives that align with the United Nations' goals. Over the past year, we further strengthened our commitment to transparency
by revising our sustainability website. In 2024, our focus has been on stabilizing and further developing our global sustainability management.
This has included greater involvement of team members, intensified communication, and the optimization of our sustainability data collection

Processes.

Under the guiding principle of "A Green Promise,” Althoff Hotels pursue a sustainability strategy based on collaboration and the active
engagement of our teams. Our goal is to promote sustainable growth and ensure the responsible use of resources, thereby making a long-

term positive contribution to society and the environment.

*For ease of reading, this document does not use both masculine and feminine forms simultaneously. All personal designations apply equally to all genders. The shortened form is used solely

for linguistic simplification and does not imply any value judgment.
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About the Althoff Hotels

For over 40 years, Althoff Hotels—founded by Thomas H. Althoff and led by CEO Frank As diverse as our brand world may be, it is unified by our identity and the three pillars that define
Marrenbach—have been synonymous with exceptional culinary experiences, outstanding it.
hospitality, and stylish design, all combined with the highest quality of service.

A Architecture, Art & Design
Headquartered in Cologne, the group sees itself as a "Hoteliers Company” and currently operates Outstanding architecture creates distinctiveness and brings the collection concept to life. The
three brands: the Althoff COLLECTION, comprising seven luxury hotels in Germany, France, and seamless integration of architecture and design gives our company a holistic approach.

the United Kingdom; the AMERON Collection, with nine four-star properties in Germany and

Switzerland; and, since 2020, the portfolio has been expanded to include the Design & Lifestyle A Exceptional Service

brand URBAN LOFT, with its first location in downtown Cologne and a second hotel in the heart Through values-driven leadership, meticulous selection criteria in recruitment, and proven
of Berlin, which opened in 2022, training systems, our employees are among the best in the industry.

Our work revolves around creating extraordinary experiences: we design spaces where our A Quality Gastronomy

guests, employees, and partners can thrive and experience genuine enthusiasm. With our expertise in establishing unique restaurants within our hotels, we see a unique

opportunity to bring top-tier gastronomy and hospitality together,
The success of our company is rooted not only in our values-based approach but also, and
especially, in our guiding principles, which have always shaped the identity of our hotels. This
philosophy defines us, makes a stay in our hotels truly memorable, and gives the spaces we create
their heart and soul. It is by this standard that we measure ourselves and distinguish ourselves

from our competitors.

back to table of contents
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Key Facts 2024

/0

Nationalitiesworking in our
company

54

s the average age of our
employees

*Average number of employees across the entire company, including management operations

16

Hotels

216

Young Talents
in the Company

1550

Team Members in
Cermany, Switzerland, France and
United Kingdom

47%

Women in
Leadership Positions

Key Facts 2024
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Our Mission

,Creating wonderful places
of delight and hospitality and
making guests dream.’
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AH_IB_Tegernsee_20191217.mp4
AH_IB_Bonn_20191217.mp4
Urban Loft 2. Version Master Out (1).mp4
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Our Sustainability Commitment

A Green Promise is our commitment to
sustainability, encapsulating our
responsibilities toward people and our planet.
It is an essential part of our daily operations.
We feel a deep sense of responsibility for our
hotels, destinations, and employees, and we
place great importance on fostering a unified
approach with our partners and suppliers who
share our values and perspectives. At the
same time, we remain firmly focused on

€CONOMIC SUCCESS.

The sustainability strategy of Althoff Hotels is
guided by the international principles of the UN
Clobal Compact, as we believe that the greatest
success can be achieved through collaboration
and a unified approach in both thought and

action.

Our Sustainability Commitment

back to table of contents
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Our Company Values

Values are the foundation of our community. We see ourselves as a team of employees, guests, partners and owners. Appreciation, passion, excellence and fairness are the

hallmarks of our company's style.

PASSION FXCELLENCE STYLE

We are hosts with passion that shines We take pleasure in excellent service and Our guests’ well-being is our top priority.

through in everything we do. Innovative, igh quality. This shines through in our That's why we consciously take a relaxed

dedicated and enthusiastic. As team spirations for our work: we create step back as a matter of course. We stand

players, we are delighted to always be one orable experiences of personal out with our tactfulness and courtesy, even

when guests are not expecting it.

step ahead of our guests' wishes. itality together.

ECIATION

yone, without exception, wi

FAIRNESS

and as equals — our ¢

d ourselves. We .

responsibility  for  people and the /ity and diversi

environment.

back to table of contents 12
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Our Corporate Mission Statements

. We have made it our goal not only to create dream destinations for our 6. We offer our employees professional and personal further development.
guests and employees, but also to design places of happiness.
/. Strong values are the basis for our corporate culture. We care about our colleagues’

2. Cuided by excellent service, our innovative gastronomy is based on the wants and needs.
unique features of each destination and gives guests the chance to
experience them. 3. Respectful interaction guides us in our collaboration with all partners.
3. Our spas are characterized by holistic concepts for inner and outer 9. Economic calculation and efficient action are our responsibility — that is the only way to
well-being, health and energy. Guests feel at home in our warm successfully implement our plans for the future.
ambience.
10. Sustainability is important to us. Whether in training and development for employees or
4. As hosts, we create highlights with exceptional service and ensure, in all the selection of suppliers, partners and products — we always scrutinize our actions and
areas, that guests want for nothing. That remains in memory. hold ourselves to the principle of fairness towards our guests and the environm

5. People who love what they do rise within their profession. Our teams
are characterized by an enthusiastic and sincere approach to their
tasks.

back to table of contents 13
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Our Leadership Principles

WE ARE TEAM WE TREAT EACH
PLAYERS. OTHER AS EQUALS.

In our team, everyone contributes to success We are open, respectful and there for one

and is respected as a valuable member. another. We tackle challenges together.

WE ARE ROLE WE MARE THINGS
MODELS. POSSIBLE.

We do not just talk; we practice what we We support each individual in finding the right
preach. We make decisions together and balance between their family, private life and
implement them together too. career.

Ggé.
it
1
]
6’0
f/g
/ ! m
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Sustainable Development Coals
Our Strategic Approach — Our Focus SDGs Based on the UN Global Compact

The sustainability strategy of Althoff Hotels is closely aligned with the principles of the Sustainable Development Goals
(SDCs) and the framework of the UN Clobal Compact.

The company places a particular focus on seven of these goals, which we will outline in detail below, while still recognizing
the importance of the remaining goals. In the following slides, we present a comprehensive overview of our current
contributions toward achieving these objectives.

Sustainable Development Coals

back to table of CORteEnts
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Sustainable Development Coals
Our Strategic Approach — Our Focus SDGs Based on the UN Global Compact

2 KEIN GESUNDHEIT UND HOCHWERTIGE GESCHLECHTER-
HUNGER WOHLERGEHEN BILDUNG GLEICHHEIT

(({ 4,\/\/\, m '

MENSCHENWURDIGE INDUSTRIE, 1 WENIGER 1 NACHHALTIGE 1 2 NACHHALTIGE/R
ARBEIT UND INNOVATION UND UNGLEICHHEITEN STADTEUND KONSUM UND

WIRTSCHAFTS- INFRASTRUKTUR A GEMEINDEN PRODUKTION

w | & |5 | |0

MASSNAHMEN LEBENUNTER LEBEN FRIEDEN, PARTNER-
13 7UM 14 WASSER 15 AN LAND 16 GERECHTIGKEI 1] SCHAFTENZUR @&)
KLIMASCHUTZ UNDSTARKE ERREICHUNG S

INSTITUTIONEN DERZIELE S,
!— @ FUR NACHHALTIGE

» ENTWICKLUNG
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Sustainable Development Coals
Our Strategic Approach — Our Focus SDGs Based on the UN Global Compact

SDC 3~
COOD HEALTH /e
AND WELL-BEING

- Health Days

- JobRad (bicycle leasing program)
for our employees

- Job Ticket (public transport
subsidy)Varied and healthy meal
options in our team bistros

- Annual employee survey with
CALLUP

- Support for sports clubs

SDC 4 - EDuCATIN

QUALITY |!!||

FEDUCATION

,A Passion for you"

- Althoff's own Academy

- Althoff HORIZON Masterclass for
the development of top talents

- Althoff Management Traineeship

GENDER
EQUALITY

SDC 5-
GCENDER EQUALIT @I

- 4/% of our leadership
positions are held by women

- Our own Althoff Family
Program

back to table of contents
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Sustainable Development Coals
Our Strategic Approach — Our Focus SDGs Based on the UN Global Compact

SDG 8 » DECENT WORK AND SDG H - 1 ﬂggﬂmmﬁ% SDC ]2 n 1 Eﬁ?ﬁﬁﬁ:un SDG ]7 0 17 Egsmﬂg&g
DECENT WORK & o SUSTAINABLE ‘Eé‘ RESPONSIBLE (N PARTNERSHIPS FOR @
FCONOMIC CRWOTH ﬁ/" CITIES & Ll CONSUMPTION & THE COALS
COMMUNITIES PRODUCTION
- Compliance with working hours - With each of our hotels, we - Local, seasonal, organic, and eco- - We place great importance on
and rest periods, with special support a local project: our Creen certified food and beverages are fostering a unified approach with
P P PP Proj g = PP
protection for minors and Stories prioritized and indicated on our our partners and suppliers who
pregnant employees - CO2 certifications Mmenus share our values and
- Provision of appropriate work - Greendign certification - Vegetarian and plant-based perspectives.
equipment options are offered on every - We believe that the greatest
- Working in a well-maintained menu success can be achieved through
environment - Responsible sourcing of all guest collaboration and a consistent
- Creation of additional jobs amenities approach in both thought and
through sustainable expansion action.

back to table of contents
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Qur Timeline

Januar
2022

Roll-out of the action plans
for Low Hanging Fruits per

April 2021

First sustainability
strategy with
Considerate Croup

Oktober
2021

Creen Team
establishment
per hotel

hotel

September
2025

JUHI All16 Althoff

004 Hotels are certified

with GreendSign

All Cerman hotels are
certified with GreenSign

Marz
2025

Kick-Off
CreenSign
Partnership

Level 4

Juli
20245

First COZ2 footprint
calculation

Juni
2025

Annual CO2 footprint
calculation of 2024

a Regular Projects by the Green Teams in the Hotels A

Juli
2024

Annual CO2 footprint
calculation of 2025

Our Timeline

2026

Planned
Recertification of All
Hotels

back to table of contents
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-nergy Consumption

Charging Stations for Electric Vehicles & Hotels with 100% Green Electricity

URBAN LOFT

Of our 16 hotels, 14 offer parking facilities, either as outdoor parking spaces or
underground garages. Currently, 8 of these hotels are equipped with charging
stations for electric vehicles, representing 5/.1%. Two hotels do not have their own

parking facilities. Our goal is to provide charging options at all locations in the future 4‘ O O O/
O

to meet the growing demands for sustainable mobility.

Green Electricity

At central city locations without dedicated parking areas, public charging stations are

available to our guests in nearby parking garages, ensuring sustainable mobility at

these sites as well Our URBAN Loft Hotels in Berlin and Cologne embody our brand philosophy, which places
sustainability and environmentally friendly practices at the forefront. Both hotels use 100%

With this commitment, we aim to offer our guests the convenience of charging their green electricity, underscoring our commitment to environmentally conscious operations. As
electric vehicles at every location—a step towards a more sustainable future, vibrant meeting points for diverse cultures, our hotels offer not only comfortable
accommodations but also a unique experience that combines art, gastronomy, and

0 sustainable innovation. The focus on renewable energy is a key element of our strategy to
57,“ /O minimize environmental impact while providing guests with a2 modern and responsible hotel

Our hotels in 2024 are equipped with charging experience.
stations.

back to table of contents 23
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Water, Waste & Pollution

Awareness & Software Solutions

Waste represents a significant environmental burden, especially in the
travel and tourism industry, where the volume of waste generated often
exceeds the capacities of local communities. This can impact both the
environment and the quality of life for residents and visitors alike. To
address this challenge, we focus on minimizing plastic and food waste.
Plastic is replaced with more environmentally friendly alternatives, and
food waste is reduced to lower methane emissions and ease pressure on
food supply chains. Hazardous waste is disposed of safely or returned to

suppliers,

Water is a vital resource, and its scarcity poses a significant challenge,
exacerbated by population growth and climate change. Since resource
consumption is also heavily influenced by our guests, we strive to raise
awareness of our sustainability goals through our guiding principle, "A
Green Promise,” and by displaying our certifications across the hotel
group. In every hotel, we offer the "decline stayover cleaning” option, in
some cases providing guests with vouchers, to further highlight our

commitment to conserving resources.
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